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Full GRI report available at www.volvocars.com/sustainability/GRI.

SUSTAINABILITY DATA
2008 2007 2006 Trend Comment

CREATING VALUE  
Customer satisfaction, rankings
Percentage of independent surveys in which Volvo Cars were ranked in the top three makes (%) 12 16 21 (–) A
Employee satisfaction (%) n/a 80 81 B
Total Sales (retail deliveries) 374,297 458,323 427,747 (–) C
Revenue – excl special items (million USD) 14,679 17,859 16,105 (–) D
Profit Before Tax – excl special items (million USD) –1,465 –164 –39 (–)

ASSUMING SOCIAL RESPONSIBILITY
Product responsibility
Safety test results
Share of independent tests where Volvo Cars received the highest rank (%) 70 69 72 (+) E
Occupational Health and Safety
Health
Sick leave per hours worked (%) 5 5.5 5.9 (+)
Occupational injuries
Number of injuries resulting in at least one day of sick leave per 100 employees per year 0.9 1.5 1.9 (+)
Diversity and Equal opportunity
Gender balance 
Share of women in leading positions (%) 18.5 18.0 18.0 (+)
Gender balance 
Ratio of basic salary of women to men (bluecollar; average for SG2-SG6)
Ratio of basic salary of women to men (whitecollar; average for SG4-LL3)

0.974
1.027 n/a n/a

Diversity 
Share of employees that believe the work group/company is working actively to promote diversity (%) n/a 65 56
Employment
Workforce
Total workforce 22,732 24,384 25,553 (–)
Turnover
Rate of employee turnover 9.2 9.1 n/a (–)
Investment and Procurement Practices
Number of significant suppliers and contractors that have undergone screening on human rights 476 n/a n/a

PROMOTING ECOLOGICAL SUSTAINABILITY
Emissions from product
Fuel efficiency
Fleet average CO2 in EU (g/km) 182 190 193 (+) F
Harmful emissions
Share of Volvo cars sold complying with Euro 4 / ULEV standards (%) 98 99 99 (–)
Alternative fuels
Number of alternative fuels cars sold 25,771 10,899 10,846 (+)
Energy use in production
Total energy consumption in car production 
(MWh)
(MWh/car)

816,581
1.59

916,669 
1.42

949,850 
1.63

(+)
(–)

Emissions from production
Total carbon dioxide emissions 
(tonnes)
(kg/car)

68,367
151

 
126,735 

311

 
136,806 

333
(+)
(+)

NOx emissions 
(tonnes) 90

 
101

 
120 (+)

SOx emissions
(tonnes) <1

 
1

 
3.1 (+)

VOC emissions
(tonnes)
(kg/car) 

712 
2.01

 
740 
1.66

 
883 
2.11

(+)
(–)

Hazardous waste
(tonnes) 9,320

 
11,395

 
11,841 (+)

Environmental management
Share of employees working in facilities with ISO 14001 certification (%) 90 90 90 (=)
Share of production material suppliers with ISO 14001 certification (%) 85 80 90 (+) 

SUSTAINABILITY FACTS
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KEY indicators

A. Customer satisfaction 
Volvo Cars was ranked among the top three car 
makes in 12 percent of the independent surveys 
conducted in 2008 (a total of 25 surveys were 
performed in eight countries). Despite improved 
product quality and increased customer satis-
faction in many markets, the company’s posi-
tion has declined in the rankings reported for 
the past two years. Although the competition is 
intense, Volvo Cars’ goal is to improve its posi-
tion significantly. In the future, the company’s 
efforts will focus on further increasing customer 
satisfaction through such measures as introduc-
ing new environmentally adapted car models in 
2009 and further intensifying focus on the qual-
ity of the products. 

B. Employee satisfaction 
As part of Volvo Cars’ continuous efforts to create 
a better work environment, an extensive survey 
is conducted every year among all employees to 
determine their attitudes concerning such issues 
as communication, individual development and 
respect. The results of recent employee surveys 
have been relatively stable with approximately 
80-percent employee satisfaction. Due to the 
extensive organisational adjustments made by 
Volvo Cars during the year, the employee survey 
that should have been performed in 2008 will 
instead be conducted in 2009.

C. Sales
In 2008, Volvo Cars sold a total of 374,297 
cars, down nearly 20 percent from the preced-
ing year. The entire automotive industry, includ-
ing Volvo Cars, was hit hard by the financial crisis 
and recession. Sales during the year declined 
in all markets except the UK and China, where 
sales increased somewhat. Volvo Cars’ most-
sold model was the Volvo V50, which accounted 
for nearly 17 percent of sales with 62,085 cars 
sold during 2008. With new products such as 
the DRIVe cars and a turn around in the market, 
sales levels are expected to be stabilized and 
grow in the future. 

D. Revenue
The year 2008 was a difficult year for car 
manufacturers as a result of the financial crisis 
and recession. Volvo Cars’ revenue fell to USD 
14,679 million, down 18 percent compared with 
the preceding year. By launching new models 
and increasing awareness of the Volvo brand, 
the company’s goal is to stabilize and improve 
its revenue and financial results. 

E. Safety 
Volvo Cars has a long tradition of focusing on 
safety and the company’s vision is to ensure that 
not a single person is seriously injured or killed 
in a Volvo car in 2020. A large number of inde-

COMMENTS ON 
SUSTAINABILITY FACTS

pendent safety tests are performed every year 
and Volvo Cars’ goal is to place among the top 
in its class in these tests. In 2008, Volvo Cars 
received the highest possible score in 44, or 70 
percent, of the 63 tests conducted, an improve-
ment of 13 percent since 2006. 

F. Fuel efficiency
Volvo Cars’ environmental work and focus on 
developing powertrains designed to reduce car-
bon dioxide emissions are beginning to gener-
ate results. The average emissions level for the 
company’s models in EU dropped from 190 to 
182 g CO2/km and will decrease significantly in 
the coming years through investments in DRIVe 
and continued development within electric 
hybrid technology. 
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VOLVO CAR CORPORATION’S HISTORY

HISTORICAL 
MILESTONES
Assar Gabrielsson and Gustaf Larson 
decided way back in 1924 to start Volvo. 
The rest is industrial history.

1927 �The first-ever production Volvo, the  
ÖV4 “Jakob,” rolls out the plant doors  
in Gothenburg on April 14

1929 First-ever profit recorded

1930 �Volvo acquires its engine supplier  
Pentaverken in Skövde

1933 First concept car – Venus Bilo

1935 �Volvo is listed on the stock exchange

1936 �Gustaf Larson formulates the core  
value of safety

1942 �Volvo acquires Köpings Mekaniska  
Verkstad, its supplier of gearboxes  
since 1927

1944 Volvo PV 444 – our first peoples’ car

1953 Volvo Duett – our first true wagon

1955 �Export to the US begins with the  
PV 444

1956 �Volvo P120 (Amazon) takes the world 
by surprise

1956 �Gunnar Engellau takes over as President 
after Assar Gabrielsson 

1959 �Volvo is first in the world to offer three-
point seatbelt as standard

1961 �The Volvo P1800 sport car sees the 
light of day

1964 Inauguration of Torslanda plant

1964 One millionth Volvo built

1965 �Inauguration of auto plant in Ghent, 
Belgium 

1966 Volvo 144 – “World’s safest car”

1967 The first rear-facing child car seat

1969 �Volvo acquires Svenska Stålpressning AB 
in Olofström, which has manufactured 
chassis parts for Volvo since 1927

1970 �Volvo Cars’ crash commission is formed 
to study actual traffic accidents

1971 �Pehr G. Gyllenhammar new President 
and CEO

1971 �Volvo 1800 ES – a continually in-
demand sports coupe

1972 �Volvo acquires Dutch DAF with plant in 
Born (NedCar)

1972 �Volvo’s first environmental statement for-
mulated by Pehr G. Gyllenhammar

1974 �Kalmar plant inaugurated – “the humane 
auto plant”

1974 Premier for the Volvo 240

1976 Dutch Volvo 340 introduced

1976 �Volvo first in the world with catalytic con-
verters and lambda sond

1978 �Volvo Personvagnar AB formed with 
Håkan Frisinger as head

1982 Volvo 760 becomes a global success

1985 �Sports coupe Volvo 480 ES from the 
Netherlands – the first front-wheel-drive 
Volvo

1985 �Volvo Cars decides to build a new 
assembly plant in Uddevalla, where the 
assemblers become whole car assem-
blers

1990 Luxury models Volvo 960 and Volvo 940

1990 �Volvo and Renault enter into alliance 
with goal of merging

1991 �Volvo Cars’ most advanced and safest 
car to date – Volvo 850 – is launched 
and becomes a global success

1993 �Volvo 240 ceases production after 19 
years and 2.8 million cars

1993 Divorce instead of merger with Renault

1995 �Volvo S40 and V40 – tough newcomers 
from Volvo Cars’ Dutch plant in Born, the 
result of collaboration with Mitsubishi

1996 �Volvo C70 coupe – built at Uddevalla 
plant together with TWR

1996 �Volvo 850 is updated and becomes 
Volvo S70 and V70

1997 �Volvo V70 XC and C70 convertible 
introduced

1998 �Volvo S80 the first model in the new 
large-car programme with shared  
technology

1999 �Volvo Cars acquired by Ford Motor  
Company in March

2000 �New Volvo V70, XC70 and S60 mid-size 
model programme with shared technical 
solutions is immediate success

2001 �Volvo Cars’ first automobile diesel 
receives glowing reviews

2002 �The Volvo XC90 SUV is unveiled in 
Detroit and becomes one of the  
company’s biggest sales successes

2002 �Volvo S60 R and V70 R – high perform-
ance in a family car

2003 �Volvo Cars forms the company Pininfa-
rina Sweden AB with Italyska Pininfarina 
SpA for development and production 
of Volvo Cars’ next convertible at the 
Uddevalla plant

2003 �The new Volvo S40 and V50 launch 
Volvo Cars’ new generation of compact 
cars

2004 �The Köping plant becomes part of a 
jointly owned company by Germany’s 
Getrag and the US company Dana

2004 �Manufacturing of Volvo cars in Born, 
Netherlands ceases

2004 �Volvo Cars’ first V-8 engine is launched 
in the Volvo XC90

2005 �The Volvo brand celebrates 90 years

2005 �New Volvo C70 with three-part hardtop 
launched

2006 �Second generation Volvo S80 with new 
preventative technology

2006 �New compact two-door Volvo C30 
launched

2007 �Third generation Volvo V70 and Volvo 
XC70 launched

2008 �Volvo enters a whole new segment with 
the XC60

2009 �Volvo launches seven new fuel efficient 
DRIVe models
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EVENT CALENDAR

EVENT CALENDAR

Motor Shows
2009
Frankfurt Motor Show 
Press days: 15–16 September

Tokyo Motor Show
Press days: 21–22 October

Los Angeles Motor Show
Press days: 2–3 December

2010
Detroit Motor Show 
Press days: 11–13 January

Geneva Motor Show
Press days: 2–3 March

New York Motor Show
Press days: 31 March–1 April

Beijing Motor Show
Press days: 20–21 April

• Pressdays are subject to change.

Volvo Ocean Race
http://www.volvooceanrace.org/
abouttherace/raceschedule

2009-04-25
Opening Race Village Boston, USA

2009-04-27
Estimated Arrival Boston, USA

2009-05-09
In-Port Race Boston, USA

2009-05-10
Pro-Am Race Boston, USA

2009-05-16
Start Leg 7 to Galway, Ireland Boston, USA

2009-05-21
Opening Race Village Galway, Ireland

2009-05-23
Estimated Arrival Galway, Ireland
2009-05-30
In-Port Race Galway, Ireland

2009-05-31
Pro-Am Race Galway, Ireland

2009-06-06
Start Leg 8 to Gothenburg/Marstrand, Sweden 
Galway, Ireland

2009-06-08
Opening Race Village Gothenburg/Marstrand, 
Sweden

2009-06-10
Estimated Arrival Gothenburg/Marstrand, Sweden

2009-06-14
Start Leg 9 to Stockholm Sweden
Gothenburg/Marstrand, Sweden

2009-06-14
Opening Race Village Stockholm, Sweden

2009-06-16
Estimated Arrival Stockholm, Sweden

2009-06-21
In-Port Race Stockholm, Sweden

2009-06-22
Pro-Am Race Stockholm, Sweden

2009-06-25
Start Leg 10 to St Petersburg, Russia
Stockholm, Sweden

2009-06-25
Opening Race Village St Petersburg, Russia

2009-06-27
Estimated Arrival & Finish St Petersburg, Russia
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Stuart Rowley
Senior Vice President,
Chief Financial Officer

Magnus Jonsson
Senior Vice President,
Product Development

Steven Armstrong
Chief Operating Officer

Björn Sällström
Senior Vice President,
Human Resources

Magnus Hellsten
Senior Vice President,
Manufacturing

Gerry Keaney
Senior Vice President,
Marketing, Sales and Customer Service 

Bernt Ejbyfeldt
Senior Vice President,
Purchasing

Bengt Banck
Senior Vice President,
Quality and Customer Satisfaction

Elisabet Wenzlaff
Senior Vice President,
General Counsel

Olle Axelson
Senior Vice President,  
Public Affairs

MANAGEMENT

Stephen Odell
President and Chief Executive Officer
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CONTACT US

This is the eighth report of its kind published by 

Volvo Car Corporation. Our aim is to cover issues 

that are important to our stakeholders, and also to 

us as a company. We welcome feedback on the 

report and will gladly answer any questions you 

have regarding Volvo Car Corporation’s work with 

sustainable development.

You can send them to: citizen@volvocars.com or 

call us at +46 (0)31–59 00 00. 

Contact person: Linn Fortgens,  

Manager Corporate Communications.

Volvo Car Corporation

Public Affairs, Sustainability

SE-405 31 Gothenburg, SWEDEN

www.volvocars.com/sustainability
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